





The following table shows the top 25 independent agencies in the U.S.
their headquarters, annual revenue, and industry rank. R&R Partners is

the only firm on the list that operates in Utah.



‘TOP 25 INDEPENDENT AGENCIES

|UNAFFILIATED U.S.-BASED AGENCIES BY WORLDWIDE REVENUE

| RANK | WORLDWIDE REVENUE |

2004 | 2003 | AGENCY 'HEADQUARTERS | 2004 | 2003 | % CHG
. 1| 1 Doner Southfield, Mich. | $1557 | $137.0 | 137
| 2| 2 Richards Group 'Dallas | 1340 | 145 | 170
. 3| 3[RPA SantaMonica, Calif. | 993 | 926 | 7.2
| 4| 5 Wieden & Kennedy" Portland, Ore. [ 926 | 786 | 177
| 5| 4 Cramer-Krasselt Chicago ] 83.7 | 791 | 58
| 6| 6 Bemstein-Rein Advertising | Kansas City, Mo. | 54.3 | 497 | 94
7| 7 |Westwayne Atlanta [ 49.0 | 62 | 60
| 8| 8 MARCUSA 'Pittsburgh [ 403 | 445 | 94
’ 9 | 9 [Barkley Evergreen & Partners fKansas City, Mo. ’ 39.5 | 35.8 l 10.2
| 10| 14  Davidandgoliath® Los Angeles ] 36.1 | 270 | 337
| 11 10 |Noble World Communications | Springfield, Mo. | 32.3 | 325 | -07
[ 12‘ 1 [EisnerCommunications !Baltimore [ 32.0 ‘ 29.7 l 7.7
| 13| 31 Modernistal® 'Boston ] 30.0 | 180 | 667
| 14| 37 Winning Strategies Advertising | Princeton, N.J. ] 286 | 164 | 744
| 15| 13 Allied Advertising Agency” | Boston ] 276 | 72 | 13
| 16| 18 |R&R Partners Las Vegas [ 212 | 249 | 93
| 17| 16 |GEM Group 'Minneapolis ] 271 | 259 | 46
| 18| 17 |Mars Advertising Southfield, Mich. | 26.0 | 258 | 07
| 19| 20 |Fogarty Klein Monroe 'Houston ] 255 | 245 | 40
| 20 19 |Ted Barkus Co. ' Philadelphia [ 252 | 247 | 22
| 21| 25 Chicago Creative Partnership | Chicago [ 250 | 200 | 250
| 22| 12 BWK Milwaukee ] 249 | 274 | -9
| 23| 28 Eric Mower & Associates Syracuse, N.Y. ] 234 | 188 | 245
| 24| 15  Ackerman McQueen |Oklahoma City [ 230 | 266 | -134
| 25| 22 Ten United Columbus, Ohio | 225 | 216 | 42

Notes: Figures are in millions of dollars. *Indicates figures are Ad Age estimates. Rankings for 2003 are based
on information compiled this year. See methodology on the index page. Unaffiliated agencies in this case
means the above agencies are not owned in any part by a marketing organization.



U.S. Ad Spending Totals By Media

The following data is from Robert J. Coen’s Universal McCann U.S.
Volume Report as reported in 100 Leading National Advertisers (AdAge,

June 28, 2004). It shows advertising spending totals by media in billions.

Medium Amount in Billions
Direct Mail $48.37
Newspaper $44.84
Broadcast TV $41.83
Radio $19.10
Cable TV $18.81
Yellow Pages $13.90
Consumer Magazines $11.44
Internet $5.65
Outdoor $5.44
Business Publications $4.00
All Other $31.99




U.S. Ad Spending Percentages by Media
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According to the American Advertising Federation (AAF) and their “2004
Survey of Industry Leaders on Advertising Trends,” more than three-
quarters of advertising leaders now believe that TV advertising will
become less and less of a factor in the years to come due to the emergence
of digital video recorder (DVR) ad-skipping technology. Firms and
companies are forced to find more non-traditional and more creative ad
formats to replace TV spots, such as product placements, online
advertising, and print advertising all of which have experienced strong

growth in the past two years.

The AAF claims that traditional agency business models are being re-

evaluated to embrace flexibility, responsiveness, integrated work teams,



integrity, technology, and multi-marketing techniques. Agencies are
focusing more now on client-centric solutions rather than on traditional
marketing tactics and need to participate in a broader toolset for helping
clients meet their total brand development needs. The challenge will be in
generating trust on the part of clients to do this and creatively finding

ways to be everywhere the consumer is.

Note: This section needs to be rewritten to include the emergence of social

networking and other media-rich online media.



FY2006

Orbit Other Clients Total
Month Goals Actual % Goals Actual % Goals Actual %
November $ 51,354 $ 51,626.52 101%| $ 40,625 $ 41,707.24 103% $91,979 93333.76 101%
December $ 51,354 $ 55,164.86 107%| $ 43,333 $ 37,104.68 86% $94,687 92269.54 97%
January $ 54,375 $ 181,245.47 333%| $ 44417 $ 14,408.81 32% $98,792 195654.28 198%
February $ 57,396 $ 108,520.93 189%| $ 45500 $ 17,053.61 37% $102,896 125574.54 122%
March $ 57,396 $ 110,889.09 193%| $ 47,667 $ 28,536.59 60% $105,063 139425.68 133%
April $ 60,417 $ 59,949.60 99%| $ 58,500 $ 21,011.09 36% $118,917 80960.69 68%
May $ 60,417 $ 108,035.74 179%| $ 62,833 $ 83,5635.99 133% $123,250 191571.73 155%
June $ 63,438 $ 70,565.87 11%]| $ 63,917 $ 45,662.54 71% $127,355 116228.41 91%
July $ 63,438 $ 85,596.64 135%| $ 65,000 $ 22,711.50 35% $128,438 108308.14 84%
August $ 66,458 $ 71,747.64 108%| $ 67,708 $ 67,853.77 100% $134,166 139601.41 104%
September $ 66,458 $ 80,450.35 121%| $ 56,333 $ 122,130.64 217% $122,791 202580.99 165%
October $ 72,500 $ 137,449.41 190%| $ 54,167 $ 60,924.15 112% $126,667 198373.56 157%
Total $725,001.00 $1,121,242.12 155% $650,000.00 $562,640.61 87% $1,375,001.00 $1,683,882.73 122%
Orbit $1,121,242.12 Total Sales $562,640.61 Grand Total $1,683,882.73
YTD YTD YTD
Goal 725,001 Goal 650,000 Goal 1,375,001
Actual 1,121,242 Actual 562,641 Actual 1,683,883
% 155% % 87% % 122%




FY2007

Orbit Other Clients Total
Month Goals Actual % Goals Actual % Goals Actual %
November $77,500 59736.3 7% $55,938 32422.84 58% $133,438 92159.14 69%
December $77,500 82021.51 106% $59,667 65662.04 110% $137,167 147683.55 108%
January $77,500 64113.69 83% $61,158 44224.64 72% $138,658 108338.33 78%
February $77,500 77591.6 100% $62,650 43124.89 69% $140,150 120716.49 86%
March $77,500 62940.57 81% $65,633 98252.39 150% $143,133 161192.96 113%
April $77,500 77162.96 100% $80,550 108111.04 134% $158,050 185274 17%
May $77,500 69140.31 89% $86,517 120820.51 140% $164,017 189960.82 116%
June $77,500 90805.9 117% $88,008 81575.9 93% $165,508 172381.8 104%
July $77,500 49482.64 64% $89,500 75091.87 84% $167,000 124574.51 75%
August $77,500 89697.12 116% $93,229 97419.5 104% $170,729 187116.62 110%
September $77,500 105550.47 136% $77,567 149815.72 193% $155,067 255366.19 165%
October $77,500 112513.43 145% $74,583 128786.18 173% $152,083 241299.61 159%
Total $930,000.00 $940,756.50 101% $895,000.00 $1,045,307.52 117% $1,825,000.00 $1,986,064.02 109%
Bad Debt Write Off $0.00 Bad Debt Write Off -$78,129.39 Total Bad Debt Write Off -$78,129.39
Orbit $940,756.50 Total Sales $967,178.13 Grand Total $1,907,934.63
YTD YTD YTD
Goal 930,000 Goal 895,000 Goal 1,825,000
Actual 940,757 Actual 967,178 Actual 1,907,935
% 101% % 108% % 105%
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